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The Responsible Company, by Yvon Chouinard, founder and owner of Patagonia, and Vincent
Stanley, co-editor of its Footprint Chronicles, draw on the their 40 years' experience at Patagonia
– and knowledge of current efforts by other companies – to articulate the elements of
responsible business for our time.Patagonia, named by Fortune in 2007 as the coolest company
on the planet, has earned a reputation as much for its ground-breaking environmental and social
practices as for the quality of its clothes. In this exceptionally frank account, Chouinard and
Stanley recount how the company and its culture gained the confidence, by step and misstep, to
make its work progressively more responsible, and to ultimately share its discoveries with
companies as large as Wal-Mart or as small as the corner bakery.In plain, compelling prose, the
authors describe the current impact of manufacturing and commerce on the planet’s natural
systems and human communities, and how that impact now forces business to change its ways.
The Responsible Company shows companies how to reduce the harm they cause, improve the
quality of their business, and provide the kind of meaningful work everyone seeks. It concludes
with specific, practical steps every business can undertake, as well as advice on what to do, in
what order.This is the first book to show companies how to thread their way through economic
sea change and slow the drift toward ecological bankruptcy. Its advice is simple but powerful:
reduce your environmental footprint (and its skyrocketing cost), make legitimate products that
last, reclaim deep knowledge of your business and its supply chain to make the most of
opportunities in the years to come, and earn the trust you’ll need by treating your workers,
customers and communities with respect.

“If you have any doubt at all that doing right by the natural world is good for the bottom line,
please, stop right now, wherever you are, find a seat, put the smartphone on mute, and read this
freaking book. Yvon and Vincent aren’t here to bum you out about a planet turning to desert, or
to shame you into anything. They affirm that the ingenuity and hard work required to clean up our
offices and industries will be the most rewarding (and profitable) work we do.”--Brad Wieners,
Executive Editor, Bloomberg BusinessWeekFrom the Back Cover Over the past 40 years,
Patagonia has consistently done the outrageous and unusual -- switched to exclusive use of
organic cotton clothes, introduced recycled (and recyclable) underwear and fleece, and created
an interactive website, the Footprint Chronicles, to clue customers in to the social and
environmental impact of Patagonia's products. The company's Common Threads Initiative
redefines the relationship between company and customer, to help reduce consumption, wrest
the full life out of every product made, and recycle or repurpose what can no longer be
used. About PatagoniaPatagonia, Inc. is a Ventura, California-based outdoor clothing company,
founded in 1973 by Yvon Chouinard, with current annual sales of over $500 million. Its reason for



being: build the best product, cause no unnecessary harm, use business to inspire and
implement solutions to the environmental crisis. About the AuthorYvon Chouinard, a noted
alpinist and environmentalist, is the founder and owner of Patagonia, Inc.,which Fortune has
called “the coolest company on the planet.” He is also the co-founder with CraigMathews of 1%
For The Planet and the author of Let My People Go Surfing.Vincent Stanley, Yvon Chouinard’s
nephew and one of Patagonia’s original employees, isco-editor of the company’s prestigious
Footprint Chronicles, which tracks the environmentalimpact of Patagonia’s products and
discusses the company’s most pressing social andenvironmental issues.Read more
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John M Bryant, “Excellent discussion of Patagonia's efforts. Would be 5-star, but it's a report of
their experience, and so not as actionable as you might hope. Check out Ray C Anderson's
work for a similar, but more detailed report on his efforts.”

Carly Britton, “Purchased for class. Great read”

Mary Volmer, “The Responsible Company. This was a pretty good sequel to 'Surfing' and just
about as inspiring. Choinard reminds us that regardless of what we're doing in our lives we have
a responsibility to make it right, whether that be the workers who make our products or the raw
materials that go into them. Do we embrace a cradle to grave philosophy in our product
lifecycle? Are the people that create and manufacture our products made to feel successful and
secure? What about our customers? Does our product satisfy the needs that they were
seeking? The book opens our eyes these and other sustainable questions that we might not
otherwise think about. Choinard is humble, he admits that in the beginning they (Patagonia)
didn't either but are now constantly challenging each other with possible better ways to make
their products.What if we were to step back and assess the impact our decisions make on the
lives of others and our planet? Would we change our ways? After reading this book (and
Surfing) I know I will. I hope you will too.”

Josephine Ireland, “Read this book!. The Responsible Company is surprisingly hard to put down
and the antidote to all the discouraging news about corporate America. Simple in concept, it
describes clearly and succinctly why we need to revamp our collective business practice before
the planet's resources run out, then provides practical checklists for how to go about it. The
authors draw on their own experiences at Patagonia, describing some of the moments that
"stunned them into consciousness", and also bring news of other companies who have come to
the table--DuPont, Nike, and Wal-Mart among them--and some of the surprising and heartening
coalitions they've formed. The writing is excellent, the voice that of someone you'd be happy to
find yourself seated next to at an interesting dinner party. Despite the credibility of Patagonia--I
always think of them as a company that tries to "walk the walk"--the tone is one of humility;
there's an inherent conflict between making and selling products that consume resources and
create waste and acting responsibly, and Chouinard and Stanley acknowledge it and are candid
about how far Patagonia or anyone else is from achieving real sustainability. Still, it's a hopeful
book, one I wish everyone would read.”

Ebook Library Reader, “Great book to understand a Responsable Company. If you are thinking
of starting a business, you should read this book. Is a really simple guideline to know what to do
if you want to be responsable with the environment, workers and your community.”



Matt, “This book is amazing. As a business owner. This book is amazing.As a business owner, I
feel that we can make conscious and sustainable choices that still improve our overall bottom
line, and the bottom line for the planet.I realize that when businesses win, the environment often
loses. That being said, the book encourages us to take a look at all aspects of our business and
create a path toward reducing impact and making your business more sustainable in steps. I
think this is an important concept and allows for a thoughtful starting point for all businesses.
Some choices will be strictly financial to reduce packaging and waste. Others will be need to be
driven by larger goals of sustainability.”

Ebook Library Reader, “From manufacturing to merchants.. What a wonderful and necessary
piece of writing. This book should be in every corporate office and business owners hands. We
all need to take a more moral approach to how we run our businesses. We are indeed a world
community.”

Ebook Library Reader, “Truthful read. As I was forced to read this book for a class I had low
expectations. I was very surprised on how much I learned from such a short read. This book isn't
just about how successful Patagonia is it speaks a lot of truth about their mistakes and them
working toward sustainability. Chapter two is quite eye opening. Worth your time.”

Joe Gallie, “A Great Book To Have. Love the Patagonia ethos and brand and Yvon Chouinard
has a very unique way of putting things into perspective. Well worth the read.”

andrew parkin, “Read this book!!!. This book and Yvon Chouinard's previous book 'Let my
people go surfing' are to books that will change you outlook on the environment, they won't turn
you into a raving environmentalist. Instead they will make you think about what your doing on an
everyday level and how you can try even in a small way to change your life to a responsible one.
If you run a business, read this, think about it and then even if you use one of their ideas it will be
a good thing.”

Stephan Köster, “Must read. Definitely a must read for everyone. Should be mandatory literature
in schools and universities. Mr. Chouinard provides depressingly bad information and does not
need many words for that. A very good book that shows how things can be done differently. It is
not teaching the reader from above. Instead the author states facts and key learnings which he
made throughout his live as a founder of Patagonia. After reading this I am questioning my
current job and my role in this society which shows that the book did not miss its purpose. Thank
you Mr. Chouinard!”

GG, “Un libro che racconta la realtà di un'azienda responsabile. Patagonia è un brand che mi ha
sempre interessato e questa è una raccolta dei goal e delle strategie che hanno portato questo
brand ad avere un gran senso di responsabilità verso i temi dell'ecosostenibilità e



dell'ecologia.Scrittura scorrevole e chiara.Spedizione puntuale.”

M Shaw, “Read. Only wish there was a e version”

The book by Meg Belviso has a rating of  5 out of 4.5. 216 people have provided feedback.
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